IM Indore Summers 2009

The summer placements at 1IM Indore witnessed participation by many new corporate
houses with many of them being exclusive to IIM Indore this year. With 242
participants being made offers by 89 firms, the numbers capture the growing trust
of the corporate world towards the Post Graduate Program at IIM Indore. The number
of firms on campus during summers 2009 increased by more than 32% over last year.
The average stipend on offer jumped by over 67% to approximately INR 25,000 per

month.

Major Indian and Multinational FMCG firms were represented in good numbers during
the Summer Placement Process 2009, with offers coming from Godrej, Wipro, Sony
Entertainment Television, Hindustan Unilever, Procter & Gamble, Coca Cola India,
Pepsico, Perfetti, etc. This sector also saw several candidates being picked up by
global brands for international assignments, clearly showcasing the quality of

students on campus.

Larsen and Toubro, Mahindra and Mahindra and the RPG Group offered a variety of
exciting profiles to candidates across their business lines. Pharmaceuticals and Life
Sciences companies such as Johnson and Johnson, GSK, Reckitt Benckiser, Zydus

Cadilla also found candidates to their liking in this years’ process.

Sectoral Snapshot - Summers 2009
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lIM Indore has always been a major attraction for Banking and Financial Services firms
looking for exceptional talent. This is evident in the brands the campus attracts and
the profiles offered by these companies. This year the Banking and Financial Services
sector accounted for a quarter of the entire batch of candidates. Recruiters such as
HSBC, Standard Chartered, JP Morgan Chase, ICICI, American Express, Edelweiss, O3
Capital, Americorp and Futures First made their presence felt in campus recruiting in

large numbers for a variety of profiles.

Other sectors of note include Consulting and Technology, with very specific roles
being offered to candidates in line with their previous education and work
experience. A semiconductor major was one of the exclusive firms on campus this

season making offers for General Management and Strategy.

From a modest batch size of 40 participants in the batch of 1998, I[IM Indore has come
a long way. The batch of 2010 is the first batch of 240 students to be enrolled into the

Post Graduate Program. A
Experience Profile - Batch of 2010
phenomenal progress has been

achieved with an
uncompromising commitment
towards improvement in the
quality of management

education provided. The

current batch with its

diversified student profiles and

a mix of fresh graduates and experienced professionals was well received by the
corporate world. The companies that visited campus during the summer placement
process were extremely satisfied with the quality of students. With a batch of 240
students expected to join next year, IIM Indore is poised to become one of the finest

institutions in the field of management education.



