Colloquium’14 gets
underway at [IM-I

Theme: Consultmg In The Age Of Dlsruptlon

Times NEws NETWORK

Indore: The two-day annual
business event Colloqui-
um’14 kick-started at Indian
Institute of Management, In-
dore, (IIM-I) on Saturday. Or-
ganised by industry interac-
tion cell of the institute, the
event was based onthe theme
‘Consulting in the age of
disruption’.

With an introduction to
conclave theme, dean admin-
istration and faculty, Profes-
sor Ganesh Kumar said, “We
are living in the Age of Dis-
ruption’ — a time when dis-
ruptive technologies such as
Social Media, Mobility, Ana-
lytics and Cloud are re-
shaping the way in which
companies do business. At
the same time, these technol-
ogies are giving rise to new
businesses with innovative
‘business models”.

Growth opportunitiesare
shifting from developed
countries to fast-growing
markets. In this age, where
business is facing a new set
of challenges, it is impera-
tive for consultants to seek
new ways of providing solu-
tions to emerging business
problems.

First day of the eventcon-
cluded with participation of
speakersfromvariouspresti-
gious consulting firms.

Partner at Pricewater-

Partner at KPMG, Akh||esh Tuteja addressmg the gathering at lIM in
Indore on Saturday

house Coopers (PwC) Sudip-
ta Ghosh, who was the foun-
der of research and analytics
group at PwC, shared in-
sights on how to use new

technologies and  data
analytics as engines to drive
sustainable competitive
advantage.

Partner at KPMG Akhi-
lesh Tuteja, who leads tech-
nology practice nationally,
says new technologies can
help business drive smart
processes and effective out-
comes. He spoke on how tech-
nological evolution is taking
place in the business envi-
ronment and how companies
such as Google and Ted are
leveraging technology to
craft innovative business
models.

This was followed by a
unique initiative wherein
students of IIM, Indore, came
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up with a brief presentation,
givinganoverview of thehis-
tory of management consult-
ing, trends over the yearsand
variousfactors affecting it.

A panel discussion was
held on ‘Future of manage-
ment consulting’. Managing
Director of Arthir D Little

- India Srini Srinivasan, who

has more than 25 years of
global consulting experience
across industry sectors, par-
ticipated in the discussion.

CEO of Karki Associates,
Dr Rajnish Karki and Part-
ner & Co Founder, NeuQuo,
Raghu  Venkatnarayanan
shared their views during
the discussion. Panel discus-
sion was coordinated by di-
rector of IIM-I Rishikesha T.
Krishnan. It was followed by
a guest talk by founder
&CEO, Redseer Consulting,
Anil Kumanr.



Annual Business Conclave of elite Indore b-school begins

Consulting in the age of disruption’ at [IM-1
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Continuing with its tradi-
tion of hosting a variety of
events for the benefit of stu-
dent community, Industry
Interaction Cell of IIM-In-
dore has organised a two-
day annual business event
Colloquium’14, which be-
gan, on Saturday. Bigger
and better than its previous
edition, Colloquium this
year has been organised
with the theme of ‘Consult-
ing in the age of disrup-
tion’.

“In this age where busi-
nesses are facing new set of
challenges, it is imperative
for consultants to seek new
means and ways of provid-
ing solutions to the emerg-
ing business problems.
Hence, the theme-‘Consult-
ing in the age of disrup-

tion’, has provided an op-
portunity to the audience to
discuss and deliberate with
the panellists and industry
experts about disruptions

‘to expect in this new age

and how to tackle them ef-
fectively,” IIM-Indore media
in-charge Akhtar Parvez
said.

The first day of the event
concluded successfully, on
Saturday with participa-
tion from speakers of vari-
ous prestigious consulting
firms. -

Sudipta Ghosh, partner at
Pricewaterhouse Coopers
(PwC), who was the founder
of Research and Analytics
group at PwC, shared in-
sights on how to use new
technologies and data ana-
lytics as engines to drive
sustainable competitive ad-
vantage. :

Akhilesh Tuteja, partner

at KMPG, who leads tech-
nology practice nationally,
is passionate about develop-
ments in the area of infor-
mation technology and how
these can help businesses
drive smart processes and
effective outcomes.

He has advised over 200
clients on the matters relat-
ing to IT strategy, selection
of business systems and
helped them realize the
business benefits of IT sys-
tems. He gave an engross-
ing talk about how techno-
logical evolution is taking
place in the business envi-
ronment and how compa-
nies like Google and Ted are
leveraging technology to
craft innovative business
models.

This was followed by a
unique initiative in this edi-
tion of conclave where stu-
dents of IIM Indore came

up with a brief presenta-
tion, giving an overview of
the history of management
consulting, the trends over
the years andvarious fac-
tors affecting it, with an at-
tempt to understand the gap
between the expectations
and reality in the consult-
ing domain. :

Student  presentations
were followed by a panel
discussion on ‘Future of
management consulting’
which gave a lot of points
to ponder on forthe con-
sulting enthusiasts. The
discussion had the partici-
pation from industry stal-
warts as panellists, includ-
ing Srini Srinivasan, Man-
aging Director of Arthur D
Little India, Dr Rajnish
Karki, CEO of Karki Asso-
ciates and Raghu Venkat-
narayanan, partner & co
founder, NeuQuo.
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