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‘Better marketing is more 'eﬁective,

efficient and economical’

OUR STAFF REPORTER
Indore

Marketing head at Red Chillies
Khyati Madaan said there is only
one rule in film marketing and it is
that there is no rule.

Addressing the workshop on
marketing and leadership in Utsa-
ha-2019, the largest marketing fest
of Central India organised by Indi-
an Institute of Management In-
dore on Saturday, she said Al bots,
R, VR and gamifying are chang-
e way films are being mar-
“So, capitalise on it,” she

said. Professor Himanshu Rai, di-
rector, IIM Indore, drew parallel
from epic Mahabharata to today’s
marketing scenario.

Marketing research veteran
Sumit Arora spoke on accountabil-

ity in marketing and evolving
measurement metrics in the field
of market research. He stressed on
the fact that better marketing is
more effective, more efficient and
always economical.

Professor Thomas Puliyel talked
about integration of qualitative
and quantitative data and provided
insights into how market research
is transforming business needs.

Another speaker Parnika Shri-
mali talked about increasing audi-
ence base, promoting ge :
equality, safety conventions
differentiation of products.
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