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Marketmg should be like maglc but

with a story: Hollywood

Meet to provide
research scholars
with platform to
interact with
intellectuals from
diversefields
© OUR STAFF REPORTER
INDORE

Hollywood film director Ste-
fan Haves on Thursday
linked theatre to marketing
at IM Indore saying that
connecting to consumers,
finding the visual- compo-
nent that attracts them and
linking with them as hu-
mans are the three ways for
effective marketing.
“Marketing should be like
magic and should include a
story. Technology is advanc-
ing and everything is getting
replaced by robots. But em-
pathy, storytelling, compas-
sion, friendship and spirit
are something robots cannot
- .compete with. Our job is to
wed humanity and technolo-
gy and not let any of these
overcome each other,” he
said while addressing the in-
augural function of three-
day summer marketing con-
ference commenced at IIM
Indore.
The conference is being or-

IIM Indore director Rishikesha T Kirshnan (L), Prof Philip Charles (M) and
Hollywood film director Stefan Haves lighting traditional lamp to inaugurate
summer marketing conference at IIM Indore on Thursday FppHoT0

ganised by the institute in
collaboration with North
American Society for Mar-
keting Education in India
(NASMEI).

The theme of the confer-
ence is to focus on identify-
ing ways of enriching cus-
tomer values through
unique product offerings
supported by strong brand-

ing.

The theme focuses on the
belief that significant ad-
vances in technology and
communications, facilitated

by social media in recent
years have greatly con-
tributed to making experi-
ence delivery to consumers
easier.

The conference would wit-
ness more than 300 paper
presentations, keynote ad-
dresses and workshops and
will provide a platform to
the research scholars to in-
teract with the brilliant
minds from various fields.

The inauguration ceremo-
ny was attended by Haves,
Prof Philip Charles Zerrillo

from Singapore Manage-
ment University and IIM In-
dore director Rishikesha T
Krishnan.

Director of movies like
Stalled (2000), Punch Drunk
(1998) and A Thrilling Ride
ThroughKooza (2007), Haves
while addressing the gather-
ing said that everyone today
prefers to sit and be a spec-
tator, while one should al-
ways try to be a participant.

Sharing his experience of
becoming a theatre person,
Haves said, “I was always
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dir Haves

the class clown, but after
joining the theatre I realised
that it is just not about dia-
logues, but it is also about
being able to connect to
everyone as a human - it'sa
global experience.”

Zerrillo spoke on topic
“Importance of Customer
Value in Contemporary Re-
search”.

He began his talk dis-
cussing about what market-
ing is and what role it plays
in the today’s scenario. Dis-
cussing about the advance-
ment in various industries
and especially the automo-
bile sector, Zerrillo said,
‘There are many new car -
models coming up, but they
also have new features,
which add value to the mod-
el. This adds value to the
market as well.”

He also noted that there
are cultural differences be-
tween the companies - one
may focus on efficiency,
while other may prefer mar-
keting.

He concluded his talk say-
ing that values never go out
of style - it depends how you
create it and for whom. “Or-
ganising such a conference
is the first step in valuing
the.value and creating a
platform for knowledge ex
change’, he said.

After inaugural sessions
three workshops were held.
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300 participants present papers
on varied marketing themes

® OUR STAFF REPORTER
INDORE

The second day of the 2017
IIM Indore- NASMEI Sum-
mer Marketing Conference
held at IIM Indore wit-
nessed huge enthusiasm
from the research scholars
and delegates.

Around 300 participants
presented papers on vari-
ous themes ranging from
advertising and promo-
tion, consumer behaviour,
business to business mar-
keting, digital marketing,
e-commerce, social mar-
keting, consumer culture
and society, marketing edu-
cation, marketing for pub-
lic sector and non-profit
sector and marketing strat-
egy toname a few.

The day began with a for-
mal inaugural ceremony
wherein IIM Indore direc-
tor Prof Rishikesha T Kr-
ishnan shared the
progress made by the Insti-
tute over years. This was
followed by first address by
Indian Management and
Marketing Research Con-

Speakers at |IM Indore-NASMEI Summer Marketing Conference

sultant Rama Bijapurkar.

Speaking on ‘Customer
Value- What the Industry
Needs’, she shared insights
on how the changing con-
sumer market is affecting
marketing strategy of in-
dustries. Citing “Missed
call was something created
by the customer, which
now is served as a facility
by various companies to
get feedback from cus-
tomers and stay connected
without charging them,”
she noted “Customers
these days are better inno-
vators than the industry it-
self.”

Her talk was followed by

that of Prof Raji Srini-
vasan, McCombs School of
Business, University of
Texas, Austin.

Her topic of address was
‘Creating Value by Manag-
ing Customers (Not Prod-
ucts)’. Discussing about
two big giants—Amazon
and Adobe, which under-
stood their customer needs
with changing time, she
implied customer life val-
ue (CLV) to their market-
ing strategy and utilised it
for gaining profits.

She concluded her talk
discussing about ‘Cus-
tomers as Assets’ from the
perspective of company

and customers themselves,
public policy perspective
and investors perspective.
Next speaker Prof Manoj
Agarwal from School of
Management, Binghamton
University deliberated on
‘The Value of Customer
Value to the Firm'.
Professor Agarwal said
“If any organisation has at
least one board member
with proper marketing ex-
perience, then it would
have three per cent more
chances of gaining profit
evenat the time whensales
are declining,” he said,
adding that “It's time to
link marketing with met-
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rics and develop correla-
tion between CLV and firm
value.”

The inaugural ceremony
concluded with a talk by
Prof P Venugopal from
XLRI, Jamshedpur, who
deliberated on ‘Incorporat-
ing Sustainability in the
Realm of Marketing." He
said that "Amount of re-
sources we are consuming
today is driven by social
norms and well-being is
decided by the amount of
things we buy and accumu-
late. According to a study;
around 81 per cent of cus-
tomers claim to care for en-
vironment and 50 per cent
are aware of the products
they use and willing to sup-
port sustainability, which
have non-monetary impli-
cations.”

“Weneed to try and build
up consumerism in a way
to support sustainability;
reorient marketing and de-
velop products following
the 3R—Reduce, Reuse and
Recycle—to encourage the
consumers to do the
same,” he concluded.
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meet concludes on high note

1IM

Guest tal

‘Employees feel more
engaged if given space for
expressing emotions’

Indian Institute of Management Indore director Prof Singh
Rishikesha T Krishnan presenting awards and certificates from IIM Calcutta discussed BEST PAPER AWARDS
to best researchers nance as well and we need to ‘Customer Valne at the Bot- DOCTORAL ¢ ‘and Chandandeep Kaur (Awarded 2
tomof s e
“Users  information privacy R 15,000)
‘® OUR STAFF based 'l'he ooncludlng talks mle # OUR STAFF REPORTER
INDORE sented in the paper: The third VP (marketing) of oncers ey it & Ty nes eant Professor
day witnessed technical ses- ter Kraﬂ Heinz Company, shw behaviours in sodal networks:  banking e senice technologies emphasised that one of

The three-day summer mar- sions, featuring numerous ta Shnvastxva, whospokeon  Evidence from India’ by Kishalay in India'by Adit Naidu and Romi The Industry Interface the ways in which attri-
Kketing conference held at ITM ‘Creating Customer Va.lne Adhikari and Rajeev Kumar Panda  Sainy (Awarded Rs 10,000) Office (IIC)at M Indore  tion can be managed is
Indore from July 27 inassoci-  The session beggnwiﬂ'x_a ‘The talk was followed by a and director (innc (Rs 25,000) - SPECIAL CATEGO! organised a guest talk by continu-
ation with North American paper on ‘Marketing Dj prmenmionbyprdessa‘l!a practice) of Nie!.sen Ab- CATEGORY = Teaching with Cases award on ‘HR initiatives for ous learning frame-
Society for Marketing Educa-  pline at ()'oss Roads: Clnl jeev Kumra from IIM Luc- h)shek Verma, who deliber- 1, ‘Does counterfeiting overrule  given to Varsha Jain and Brijesh Managing Attrition’ on  works inside .
tion in India (NASME]) con-  lenge and Prospects’present- w, which revolved Cus- S, with Rs 7,000 prize money Saf tions. The quality of
cluded on Saturday. ed by pmfassor Pzashmt the topic—Bottom of Pyra- tomer Value through Re- aticas and ;ndal ach The talk was conducted  leader-member ex-

The conference witnessed Mishra from mid: Setti a Research search’. p s i nd B Best Proposal award to by Srinath  change can also impact
more than 300 paper presen- ’mepapeta!guedthat "Ihem Agenda'. The valedictory session ~(onsequences A aniitha GP from I Kozhikode Jagganathan, faculty, attrition in significant
tations, various keynote ad- is a need to critically review _ Regional manager at Dell took place in the evening Induson’ by Ajitha Soundararaj % IIM Indore and an ex-  ways, he added.
dresses and wmkshopsby ex- theacademic marketingprac- EMC, Atul Bengeri inhisad- where participants shared and V] Siakumar (Awarded Rs ‘with Rs 15,000 prize money pert in the area of or-  Hesaid “Employees feel
perts from marketing field. tices in India, which should ~dress on ‘Creating Citizen their experience during the 25,000 = Two awards under ‘Research i n wi

Major attraction of thesec- haveapractical relevance.”  Value’ spoke about various conference. The session had 2. ‘Retail therapy shoppers Perspective’ category to C and human resource i ns if
ond day of the event was pa- “The domain of academic means that are making citi- pmfessm' Sharad Sarin from  Segments:  Exploring  the  Senthil Nathan from SRM { which re-  find space for express

by field ex- zens more techsavvy and XLRI Jamshedpur and pro- ifferences in personality, University and Rohit Vishal vol around various  avariety of emotions.”

pert.s followed by award cere- other fields now overlapping also emphasised on the need fessor Ashutosh Dixit from aaid Kumar from 1) effective methods to The session concluded
mony, where in scholars and the subject. Agoodnumberof of smart citizens for smart Cleveland State University buyingtendency'by lasveen Kaur With Rs 5,000 prize money each manage attrition at with Q&A.
academics were a marketing problems are now  cities. 'USA as the guests. g i
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IM Indore-NASMEI summer marketing conference in July

® OUR STAFF REPORTER
INDORE

Indian Institute of Management In-
dore in collaboration with North
American Society for Marketing Edu-
cation in India (NASMEI) will be host-
ing the 2017 IIM Indore-NASMEI sum-
mer marketing conference from July
27-29.

The conference will focus on identi-
fying ways of enriching customer val-
ues through unique product offerings
supported by strong branding.

The conference’s theme focuses on
the belief that significant advances in
technology and communications, facil-
itated by social media, in recent years
have greatly contributed to making ex-
perience delivery to consumers easier:
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“Customers have abandoned the tra-
ditional one-way passive reception of
product and brand-offerings, and now
consciously look for ones where cre-
ation of value happens. Marketing’s
role has seen a steady jump in en-
abling effective user-brand interac-
tions putting the onus on brands for
supporting product offerings with per-
sonalised marketing efforts,” says Prof
Abhishek Mishra, faculty, IIM Indore

and the conference convenor:

The conference will be organised in
two independent levels.

The first day of the conference will
feature three parallel workshops and
the second and the third day of the
event will witness various keynote
speeches, panel discussions and paper
presentations.

Those whose abstracts would be se-
lected for the conference will have an
opportunity to publish their full pa-
pers in a conference special issue of
The Journal of Indian Business Re-
search (ABDC classification C) and
Journal of Global Marketing: Special
Issue on Marketing Challenges and
Opportunities in India (ABDC classifi-
cation C). The best three papers would
alsoreceive cash prizes.
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