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Rural Utsaha
witnesses 45K
on Day-II

9

OUR STAFF REPORTER
Indore

Utsaha, the rural edition of
the annual marketing festi-
val of Indian Institute of
Management Indore, wit-
nessed a footfall of about
45000 on its second day at
Janapav Kuti village,
Mhow.

The 10th-edition of Utsa-
ha captured the attention
and enthusiasm of people
from all over the village in-
cluding children and elder-
ly people. The people not
only took part in the events
but were inquisitive about
all information shared
with them.

Sneha Beriwal, AVP, Mar-
keting, Aditya Birla Pay-
ments Bank, also attended
the event.

“The event has been ex-
tremely successful. The
crowd was amazing, our
team worked hard for six
long months. Event ended
with a lot of learning for
all of us. I wish our succes-
sor team takes it to new
heights” said Sourabh
Kala, coordinator of Utsa-

ha 2018. Utsaha’l8 has not
only been limited to mar-
keting and fun activities
but it also aims to work for
the overall welfare of the
people along with Um-
meed, the social club of
IIM Indore.

“The team continuously
works for the welfare of
people in rural areas and
does their level best to im-
prove the lives of people
there. They have been plan-
ning activities to spread
awareness among people
regarding need to educate
children specially girls of
Janavpav Kuti,” ITM Indore
media coordinator Ananya
Mishra.

The marketing workshop
conducted at ITM Indore on
October 6 and the Urban
Edition conducted during
Pankhida garba festival in
Indore were huge success-
es. “Through gamification
based disguised marketing
research methodology, the
team was able to gather
fruitful insights for our
partner companies,” said
Garima Jeswani, coordina-
tor of Utsaha'l8.
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