IIM fest Utsaha 15 gets

off to colourf_ul start

Times NEws NETWORK

Indore: Utsaha 2015, the
eighth edition of the two-day
annual rural marketing fest
organized by the students of
Indian Institute of Manage-
ment, Indore (IIM-I), got off
to a flying start at Janapav
Kutivillage on the occasion of
Kartik Purnima fair
on Tuesday.

The first day of Utsaha
2015 was filled with myriad of
hues, fun and fervour all aro-
und. The students of IIM-I
carried out varied projects
withpartnercompaniesother
than their branding partners
Kratos; Emami, Prataap
Snacks, PepsiCo and Rohit
Surfactants through disgui-
sed marketing techniques in
order to understand consu-
mer behaviour and capture
valuable insights into the
minds of ‘rural consumer’ in
the country.

To accomplish this, the
students designed fun games
and activities to elicit respon-
ses from the consumers to
help characterize the pattern
of their choices and needs.

To fulfill the research ne-
eds of the project partners se-
parate stalls have been set up.
The stalls were designed with
arural touch based on the de-
mography of the population.
With games like ‘sikka jagao
kismat chamkao’, ‘kangna re

To!

IIM-I's rural marketing fest underway at Ja

napav Kuti village

' To fulfill research

* needs of project

. partners separate
stalls have been set
up. Stalls were
designed with a rural
touch based on
demography of

the population
kangna’, ‘kismatkidaud’, ‘tof-
fee dhoondo toffee pao’, ‘sajna
haimujhesajnakeliye’, ‘maa-

la maal’, ‘pin ka panga’ etc.
along with magic shows, mu-
sical chair and turban tying
competitions, Utsaha 2015 had
something in store for everyo-
ne. A new addition to Utsaha
thisyearhasbeen the ‘Umeed’
initiative which aimsto indul-
ge in social welfare and enga-
gement activities in the Jana-
pav Kutti village. As a part of
this initiative, students of IIM
visited the village, provided
career counselling to the stu-
dents and worked towards
welfare of women.
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IIM-I students hold career
counselling at govt school

Times News NETWORK

Indore: Asapartof two-day Utsa-
ha-therural marketingfestival of
Indian Institute of Management,
Indore (IIM-I) set to start from No-
vember 24, a session on career
counselling was organised by stu-
dents for Government School,
Manpur on Saturday.

This year, ‘Umeed initiative
has been undertaken through
which social welfare and engage-
ment activities were carried out
in Janpav Kutti, about an hour
away from city.

Activities of Umeed team be-
gan with visits to the village two
weeks ago. As a part of the activ-
ity, a group of class 12 students
from the village were invited to
the IIM-Indore campus.

IIM-Indore faculty, Prof Sush-
anta Kumar Mishra of the OB De-
partment and Prof Shweta Kush-
al of the communications
department delivered a session
on ‘Career counselling: New
ideas’. He spoke about the impor-
tance of having a goal in life and
working towards that goal.

Ideas emphasised included
the need for self-confidence, hav-
ing belief in oneself and one’s
familyandfriendsareessential to
succeed inlife.

Media coordinator;,
Sindhu said children were quick
to understand money alone does
not equate to success. Peace of

Revant.

IIM~I ts organ ized a session on career counsellmg for Govemment
'School, Manpur, on Saturday !

-

mind, helping everyone around
you, and being happy in life are
much more valuablethanmaten-
al wealth. :

Faculty emphasised on impor-

tance of diverse career options-a
country cannot function with on-

1y doctors alnd engineeré; musi-
cians and artists are necessary
too. Following this, there was an -
informal interaction with the
MBA 1st year students where col-
lege and life stories were

swapped.
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Final day of IIM
Indore fair sees
huge participation

HT Correspondent
» editorbhopal@hindustantimes.com

INDORE: The final day of Utsaha
atIIM Indore on Wednesday saw
a huge participation at the fair.
A large number of children
with their families attended
the on the ocassion of Kathik
Poornima.

The main USP of Utsaha,
the disguised rural marketing
research saw different projects
worked on for the partner cli-

series of programmes held
These included measurement
of rural beverage consumption
through benchmarking specifi-
cally the reach of PepsiCo as
compared to its competitors.
Over 500 students from IIM-
Indore visited the fair over the
two days, many of them enjoy-
ing traditional delicacies and
| the giant wheel which remains

' the central attraction.

PGP Chair Prof Dipayan
Datta, who visited the fair, along
with some faculty members,
said, “Like every year, Utsaha
has been a great success; the
importance of the rural con-
sumer is only growing each
year.” Utsaha co-ordinator
Veeraraghava Rao summed
up the experience, “It is a lot
of excitement both for the par-
ticipating visitors as well as
the students who are organ-
izing the games and events.
We gathered a lot of relevant
survey information and gained
insight into the mind of the
rural consumer.”

AMAGIC SHOW AND A
GAME OF MUSICAL
CHAIRS WAS ORGANISED
FOR THE PARTICIPANTS
ON THE FINAL DAY OF
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Utsaha, the annual rural mar-
keting festival of Indian Insti-
tute of Management Indore,
concluded on high note at
village on

‘ednesday.

The final day of Utsaha was
one big-celebration. It was the
holy day of Kathik Poornima
and evidently everyone was
out to spend some time with

Over two days, more than
one lakh people visited the
mela organised at the village
and the highlight of this year
was the participation of an
overwhelmingly farge mumber

RURAL FESTIVAL

[IM-I students start Utsaha
2015, counsel rural students

HT Correspondent

w editorbhopal@hindustantimes.com

INDORE: Indian Institute of
Management-Indore (IIM-I) kick-
started its eighth edition of two-
day annual rural marketing fest
“Utsaha 2015” at Janapav Kutti
village on the occasion of Kartik
Purnima Mela on Tuesday.
The first day saw considerable
participation from men, women
and children alike. The increase
in the number of participations
of children in the fest remained
a high point of the opening day.
A new addition to Utsaha
this year has been the ‘Umeed
Initiative’, which aims to
indulge in social welfare and
engagement activities in the
village. As a part of this ini-
tiative, students of IIM-Indore

(IM-INDORE STUDENTS
COUNSELED RURAL
STUDENTS, WORKED FOR
WELFARE OF WOMEN

= lIM-Indore students attending participants of the Utsaha 2015 at

Janapav Kutti village on Tuesday.

visited the village, provided
career counseling to students
and worked towards welfare of
women.

The students carried out
various projects with partner
companies through disguised
marketing techniques in order to
understand consumer behaviour
and get insights into the minds
of the Indian rural consumer.

of children mthemda Specif-
ically aimed at the children
were amagicshow anda game
of musical chairs.

GiventheUSPof Utsaha, the
disguised rural marketing re-
search, different projects were
worked on for the partner

Times,
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cerned.

explored.
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dlients, through the mode of
games and events,

Rural beverage consumption
was measured while bench-
marking specifically the reach
of PepsiCo as compared to its
competitors. This along with
the offering from Prataap
snacks in way of a segmenta-
tion project attracted a lot of
children- perhaps due to the
colowrful packaging and rele-
vance of the food items con-

Emami wished toexplore the
grooming behaviour of rural
men, using Bollywood poster-
boys asa ready icon, the reach
of their for men-only’ fairness
cream, Fair & Handsome was

HT PHOTO

To accomplish this, the students
designed games and activities to
elicit responses from the con-
sumers to figure out the pattern
of their choices and needs.

In addition, stalls were setup
with a rural touch based on the
demography of the population.
Magic shows, musical chair and
turban tying competitions were
also held in the event.

Effectiveness of an aggres-

which is a
household name.

met much before closing time.

mains the central attraction.

PGP Chair, Prof Dipayan
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sive adver ising campaign was
measured for Ghadi Detergent
well-accepted

Goodies for participating in
the games ranged from deter-
gents to face creams and sham-
poos which served as an excel-
lent incentive, driving large
numbers to flock to the stalls.
Due to the much larger
furnout, survey targets were

Over 500 students from 1IM-
Indore visited the mela over
the two days, many of them
enjoying traditional delicacies
and the giant whee! which re

| Lasiword |
IIM Indore rural marketing fest ends on high note

 OUR STAFF REPORTER
INDORE

Datta who visited the fair
along with a good number of
faculty members especially
from the marketing domain
said, “Like every year, Utsaha
has been a great success; the
importance of the rural con-
sumer is only growing each
year and yes, companies, both
Indian as well as MNC's are
definitely taking note!".

Utsaha Coordinator, Veer-
araghava Rao said, “It is a lot
of excitementboth for the par-
ticipating visitors as well as
the students who are organis-
ing the games and events. We
gathered a lot of relevant sur-
vey information and gained
insight into the mind of the ru-
ral consumer.”



Utsaha: IIM-I students celebrate rural marketing with villagers

# OUR STAFF REPORTER
INDORE

Utsaha-2015, the 8th edi-
tion of the two-day annual
rural marketing fest,
organised by students of
Indian  Institute  of
Management, Indore kick
started on Tuesday at
Janapav Kutti village on
the occasion of Kartik
Purnima Mela.

Thefirst day of Utsaha-
2015 was filled with myri-
ad hues, fun and fervour
all around and saw strong
participation from men,
women and children alike.
The huge increase in num-
ber of children participat-
ing in Utsaha was a high
point of Day-1.

Students of IIM Indore
carried out varied projects
with partner companies
other than our branding

partner Kratos; Emami,
Prataap Snacks, PepsiCo  through disguised market-

and Rohit Surfactants

ing technigues in order to
understand

consumer

behaviour and capture
valuable insights into the
minds of the Indian ‘rural
consumer’,

To accomplish this, the
students designed fun
games and activities to
elicit responses from the
consumers to help charac-
terise the pattern of their
choices and needs.

To fulfill the research
needs of the project part-
ners separate stalls have
been setup. The stalls
were designed with a
rural touch based on the
demography of the popu-
lation.

With games like ‘Sikka
Jagao Kismat Chamkao’,
‘kangna re kangna',
‘kismat ki daud’, ‘toffee
dhoondo toffe pao’, ‘sajna
hai mujhe sajna k liye' ,
‘maala maal’, ‘pin ka
panga’ etc. along with
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magic shows, musical
chair and turban tying
competitions, Utsaha 2015
had something in store for
everyone.

A new addition to
Utsaha this year has been
‘Umeed’ initiative which
aims to indulge in social
welfare and engagement
activities in Janapav Kutti
village. As a part of this
initiative, the students of
IIM-Indore visited the vil-
lage, provided career
counselling to local stu-
dents and worked towards
welfare of women.

The large footfall on
the first day bears testimo-
ny to the growing popular-
ity of Utsaha. As such the
students of IIM Indore
and villagers of Janpav
Kutti look forward to the
final day of the fest which
concludes on Wednesday.

® OUR STAFF REPORTER
Indore ¥

Students of Class XII of
Government School at
Janpav Kuti joined one-day
activities of the MBA 1st
year students of IIM-
Indore on Saturday.

The school students par-
ticipated in the lectures
. and activities conducted
. for the MBA students and
learn about the informa-
tion of goal setting along

- with other management

mantras.

A session on ‘Career
Counselling: New Ideas’
was held for the students.

Prof Sushanta Mishra
and Prof Shweta Kushal
‘sggketaothestudentsabont

Students were taught
about the need of self-confi-

alone does not. equate to
success. Peace of mind,

~ helping everyone around |

you, and being happy in

- life are much more valu-

able than material wealth.
The children shared their

'dreams,manywanttobe

doctors and contribute to
society. The faculties also

~emphasised the impor-
. tance of diverse career

options. There was an

~ informal interaction with &
' the MBA 1st year students
-where college and life sto-

ries were swapped.
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